Competition two weeks

. ] Flogas

Countdown Competition

Win a Pair of Tickets to U2's Sold Out Gig with Thanks to Flogas Natural Gas Campaign Objective
. Answer And Win
rtrm e To create awareness of Flogas Natural Gas and
08 the reasons to switch while generating as many

© i whatyear did U2 headin thifirstStane. e . .
s competition entries as possible.

o7 WinTickets to m
s°|dU <:42u’:S Gig e sy Period
o Two Weeks (Nov 3 - 17%).
=

Result

There's lots of great reasons toswitchto Flogas Natural Gas today!

Over a 2 week period our Countdown
Competition mechanic generated over 26,500 @
entries far exceeding expectations. A record
breaking campaign for entries.

Switch & Save Now Here

Answer And Win We ran a _campa“\gn on Plgsback.com_ -
- _ using their new “Countdown Competition
Lirifed time Gianwer; b quicle: mechanic. We were extremely impressed

@ E : E. with the amount of competition entries
S and the high level of engagement the

@ Inwhat year did U2 headline their fist Slane campaign achieved for our brand in such
?
\ concert? a short pemod of time. It ex_ceeded all
1981 1982 1983 our expectations and we will

definitely be considering

m running more of these <]

campaigns with
8 Competition ends in -27 days Pigsback.com in 2016 26' 5 0 0

& 0 entries so far Eoin O'Flynn eﬂtrleS

Marketing Manager, Flogas

® Prize value: €382

Pigsback‘icom
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